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Hi there, I'm Charlotte, a 
creative thinker, maker, do’er 

and storyteller. 

Bringing together strategic 
thinking and creative 

intuition, I use my left and 
right brain to help 

businesses tell the best 
stories they can on social 

media.

I have experience working as 
a content creator for Online 
Republic, and most recently 

as the Community 
Management Lead for New 

Zealand’s award-winning 
social media agency - 

Socialites / The Social Club 

I currently contract as a 
social media, community, 

and content specialist. 



Content & Community



CASE STUDY | THE WAREHOUSE
Toys for Christmas 2019 

PROJECT OBJECTIVE 
Create fun, eye catching social posts for the Warehouse and their 
upcoming Christmas campaign which appeal to a younger target 
audience. These posts started going live at the end of November to 
start inspiring parents on which gifts to purchase. 

KEY RESULTS
A hugely successful campaign in terms of reach, engagement and 
clicks through to the website. One particular highlight was receiving 
over 450 comments on the Rainbowcorn Facebook post and almost 
800 reactions - definitely a popular toy that Christmas! 

MY INVOLVEMENT 
Creating a 14 post calendar for the Warehouse Facebook page to 
creatively showcase and promote new toys for Christmas. I 
researched and created fun copy to partner along with the assets I 
was provided from the client.

KEY ACHIEVEMENTS
A range of different content was used to appeal to the target 
audience including colouring-in competitions, Facebook polls using 
bright imagery, and ‘this vs. that’ to boost engagement within the 
community during the festive season.



SEO PROJECT | MY FURBABY
Creating a range of keyword-rich ranking blog posts to boost website traffic and brand 

education for pet parents 
2022/2023 



CASE STUDY | NEW WORLD
Bring Back the Bananas for Valentines Day 2020 🍌

CAMPAIGN OBJECTIVE 
To deliver a humorous approach to Valentine's Day by 
bringing back the bananas campaign from the 90’s. Bananas 
up in your trolley to signal you’re single, or bananas facing 
down if you’re happily taken.

KEY RESULTS
There was over 205,691K reach and 15,537 engagements on 
this post. The community LOVED it.

MY INVOLVEMENT 
I was managing the digital community and providing witty, 
funny comebacks with a cheeky tone of voice to fit the overall 
campaign. I also managed the influencer side. I found relevant 
influencers, briefed them in and managed their content 
approvals before going live on our Instagram stories.

KEY ACHIEVEMENTS
Working with some amazing New Zealand influencers, and 
managing an extremely funny campaign. Through social 
listening we also organised a New World ‘Singles Hour’ due to 
the demand from our community. This insight proved that 
listening to your community is the heart of what social media 
is all about.



CHANNEL GROWTH | TIMBERLINE HUSKIES
Using fun content ideas on Instagram and Facebook to boost this attraction to dog-loving visitors in the 

Taupō region 🐺 The result? Doubling the Instagram audience and fully booked weeks in advance.
 2021/2022



CASE STUDY | NEW WORLD
Covid-19 Campaign 2020

CAMPAIGN OBJECTIVE 
New World helped the community during COVID-19 by showcasing the 
tastiest recipes, safest ways to shop and  to enjoy the spirit whilst social 
distancing. We produced a multi-layered approach with topical content 
and daily social listening reports which helped stay on top of community 
conversations

KEY RESULTS
This campaign had strong positive social sentiment and saw 30K+ 
engagements on Facebook and Instagram alone. A topical content 
strategy and quick-to-market execution provoked conversation and drove 
customers to #ShopNormal and #BeKind during a difficult time in 
lockdown  

MY INVOLVEMENT 
Managing the community during lockdown across five social channels 
(Facebook, Instagram, Twitter, Pinterest & Youtube) as well as creating a 
daily social listening report to report insights back to the Foodstuffs team

KEY ACHIEVEMENTS
Helping Foodstuffs essential workers gain a 10% wage increase during 
Level 4 lockdown and keeping New World in the top 10 of New Zealand’s 
most trusted brands during the pandemic



EDM SERIES | MY FURBABY
Creating an engaging monthly 

newsletter to drive CTR, sales 
and education around new 
products and sustainability. 

I took this newsletter from 20% 
to consistent 40-50% open rates, 

and CTR tripled 

👏👏 
2022/2023 



thank you.
➔ View my LinkedIn

➔ Flick me an email at charlotte@charlotterae.co.nz 

➔ Give me a buzz on +64 21 0295 8878

➔ Head to my website at www.charlotterae.co.nz   

https://www.linkedin.com/in/charlotte-lightbody-b76970bb/
mailto:charlotte@charlotterae.co.nz
http://www.charlotterae.co.nz

